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Measurement system of Corporate Reputation
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B Abstract

The aim of this paper is to research on what is excel measurement system for
management. We study on the three viewpoints of measurement system : measure
purposes, measurement objects and measurement items. As the result, we find
following : First we find that measurement purposes are not ranking purpose and
management purpose by Stacks et al.(2013), but management purpose, decision
purpose, and empirical research purpose. Second we find that measurement
objectives include not only stakeholder, but also management. Third we find that
output, which is driver, is more useful measurement items than outtake and
outcome for management.
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AEEA T CTWb, F72, RepTrakeld BN 743
DIy FX v TEIATVAY T B0, 23D
BrEEHCaIa—RL—b - L¥aT—va vk
W L7z,

CHNOSDWEY AT LDEHIZ, I—FL—Fh-
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AT =7 FNF = L TR e E A
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L THb, H2MiTid, WEH, WEE
K, JEIEHO 32120 WTHET %, 4 35T
1, RENZLE2TF =2 a YOWET AT LT
HoH[HHFTRLHEINSEHE] 2 RQw,
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5o AT, HIMTIY LFMEs AT
AEBE LI MR ZH O T 5, wiRICAK
FROBNLHHEZ T LD 5D,

3 I—FKL—F - LE2F—3 30
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V27— aYOWEY AT 41, ElRT
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Stacks et al. (2013) X, LE2F—2 3 D
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F + v 54 (Management Today) ® [A£ ¥
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BENBLME] %hH 5 (Stacks et al., 2013) o
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F=rarvOEnwREE T /T EHE LT
Wb,

—HT, THRRoL Y ar—va Y RE] L3,
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HESWTHERENZY AT 22183, WEY AT
A, V27— 3 VOWENEAILR 72
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BEEARE I, HNLE 2T — 3 &2l
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Stacks et al. (2013) DEF NI, F A4 3—
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NAZEERLTWAS, LT, mikWIZHEHE D
AX VT4, FIREON LRHEPEAOMEL
Wo e T 7 M APREREIND , BiA R SETEE)
WX o TEEM MG TH AL 2T —Ta v e
WALTT 7 N ADPERIZEINL, TY MO A
13, ROE ®#flif)is & o2 TH 2720
T NTy N, T NTA 7 USNOERND R
ZFHEEZOND, LI2D>T, ARTIETY
N7y hETINTFA2ELE LT =Y a3 YOl
FHHEE SR 5,
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KE1 LEa7—Ya OfMBEREO+X
% A7 V25— a3 iR L¥ar—vay
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- AR OB
AR I I 2= — -
vav T WA WDS L KRS
SR B & DALY R
r—vav) SR EEHO T I b A
S VL) - AR ‘/y}ﬁm;, W~
74 . i 1.
SRR Y- R - B kOB,
==y T RFA4THN—, TIa=
e e FAdH — ikl
C&I;Og););—l; o lu}\mgt
E;:L?‘—f/ ERMS . r%{%ﬁ— . ROE
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FASE 7L, TR ABSBRZ R % S L 72
BDERSTVLEFIVTH D, B E T
&, BEAEPBNER AR TEETVTD
bo CO2DODOFETNVIERXHENZR TR S %
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WAL CTMBET VTR INTELZEW) R
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7 RN — T LIRS B B R e 5 T
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4 I—FKL—pF: - L¥P2F—Ya 00D
HWEY AT A

L¥a7r—vavolllEy A7 sk, &R T
183 DMEY AT 2 Hh3H 5 L b (Fombrun,
2007) 0 AREITIE, Z O &SI TRl e A
fibh, MAEORE [HRATRIHE IS4
%* 1, RQ®, RepTrak®¥ AT & DOEEEZ WS I
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I—KL—pF - L¥a7—3a3 07 F 7T
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DEENCDOFEBEZED L, 72, [HARATHRD
BEshLe¥] oF—51d, EifEcd £<
JAw 5 T & 72 (Fombrun and Shanley, 1990 ;
Riahi - Belkaoui and Pavlik, 1991; Roberts and
Dowling, 1997, 2002), [HRCTRIHBE SN 5 ©
¥ oHmMIE, VEaT—Ya ryoEWRERRE
ETHILTHDBY, LIWoT, vF 7%
BEHLZMWES AT A TH D, aflixt gk, 4t
F o kit SRR K ORES T ) A BT
HY, WOIWETLEROMLIEIO VT 1T
Yo ELT, MR, & —hl, ERI, M,
EHRMOT VF T TbNL, 2& 21E, 2016
FEEMTHL HRTOIRIBBEINL M
201612Cix, # 15,600 A& R L THAHHE
M, T A AR A8 A, ZF Dl 29 A E D
234 115 S 7z,

VEa7r—va vOlEEBIE, WE»GRT -
M PoMEHE X, OREBREOARFIH, @
B o, ORMMBEMiE, @OFF % A
EEEOTMFT ST, OREEOH, ©2
I2=T 4 LREANOETE, Of /I R—=v 3,
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(Fryxell and Wang, 1994), #ll @& £4R 25, L
I, AMRHUR R M ORESR T F ) A SO AR &
LTWwb70, TOMDAT—2 RN —%EH
L T\ % (Brown and Perry, 1994 ; Fryxell and
Wang, 1994). 2% 0, & EARISM B HE MK
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WKV¥aTr—3a v OS5 D 5.
T, ML SR (MBI [FEE] Lw
I BT E—v] OTFRREZ, - ¥ —
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mrEL—KTHY, YEELTEZ DI LW
THhsb (A, 20100 L iEH»D 5.

4.3 RepTrake> A7 L
RepTrake > A 7 A4 &, 2005 4F 2 Reputation

Institute (2 & > THIATHI Y L1F 72 RQeO &8
HAEUSET AR TIERENZHMEY AT LA TH
%o RepTrake v A 7 2O HIWIWE, L ¥ 275 —
YarvENELLVE2TF—Yay AV RA LD
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RepTrak®Pulse D #Fk & L T RepTrake ¥ A 7 A
EIFEN D Z LS\, RETTIE, s 2 X5
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