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B Abstract

The aim of this paper is to find some issues of empirical studies on the relation-
ship between corporate reputation and financial performance. Then we study the
literature review and describe three findings. First finding is that some research-
ers have been studying reputation evaluation by stakeholder. Second finding is
that internal factors in an organization effect on reputation. Third finding is that
external factors in an organization effect on the relationship between corporate
reputation and financial performance.
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