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B Abstract

We see same advertisement using different devices (e.g., TV and smartphone).
To examine the difference of same advertisement evaluation between TV and tab-
let PC, an experiment using optical topography was conducted. Our research uses
focus group interview, which aims to clarify deference of TV and smartphone as
advertisement presentation devices. Finally, we indicate necessity to clarify how
audiences see an advertisement, and matching between advertisement and presen-
tation device.
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