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B Abstract

The objective of the article is to find out how revenue management practices in
Okinawa and Hokkaido area hotels have changed in several years by external en-
vironmental change such as net agents rising, increase of foreign travelers. As a
result of questionnaire survey, we found that many hotels have changed their way
of revenue management to place more emphasis on demand forecasting process,
revenue maximization rather than occupancy rate. Also, we found that the authori-
ties of revenue managers increase along with revenue management practices
change.
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