A I\“r‘ji@-@%—
%ﬁlﬁ M i’w_ \‘*Zd)%ﬁ xﬁlﬁ

Development of Indian Market and New Horizon of

Emerging Market Business

G HER

Masakazu Imai

BB KR E 4

School of Business Administration, Senshu University

Bx—-7—K
LREVE, RIFRIEESV, BOP, ZV—#N (FlajX) - Y x—2 Ghjix) - £/
N—=va v, FIEBGGEREVAXETV

BEDN

WEZELWA ¥ VORI, Z2HETHH, R LR L XV ORFIGE) D ILAF
LTWwWbEZAICHB, FAETTHELTOAL Y FiE, ChEITORFEREEFT LV E
E R M Z2HE>Twbd, 9 L7724 ¥ FIZBITAHEEOE YRR TKE S, =
NETOFREIRLRLBOPEY AR, FHE - ¥m&f /) R=Ya ryhEOH”:
BETFTNVORREIZOLN 5720 72, A VFOEI XA —F—ORe B L ik
i, GEEOEELZZITOOb, MHOEEEZMFRFL CT0D, 4 ¥ Ml e
VARG H 2 R LT b,

HMKey Words
Diversity, Economic development model, BOP, Frugal/reverse innovation,
Business model derived from emerging markets

B Abstract

Features of fast-growing India are diversity, poverty and world-class economic
activities. India as an emerging market contrasts with the traditional economic de-
velopment path. Recent business activities in India suggested the BOP business
model as well as the reverse and frugal innovation which was not conventional in
the past. In addition, management philosophy and practices of Indian business
leaders fundamentally remain unchanged while being influenced by advanced
countries. India offers new standpoints in emerging market business studies.
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