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The Consideration of Revenue Management in Resort Hotels :

Interview Survey
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MAbstract

Recently, the importance of revenue management in Japanese resort hotels is in-
creasing with growth of OTAs (Online Travel Agents). However, resort hotels in
remote places should implement revenue management practices different from
city hotels, since real travel agents have still large market share. In this situation,
resort hotels have started to implement new integrated revenue management
method. In this paper, we clarified the actual condition and problems of revenue
management in resort hotels based on the interview survey.
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