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M Abstract

Recently, net direct sales have been widely used in resort hotels.
However, resort hotels in remote places, depending their sales activities
on major tour companies and travel agencies, should implement differ-
ent types of net direct sales from city hotels, since their inventories are
highly restricted.

In this paper, we clarified the actual conditions of net direct sales in
inventory-restricted resort hotels based on the interview survey. And
we also discussed the sales strategy and the promotional methods in re-
sort hotels.
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