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This paper made an existence position of the value in marketing to unfold mainly on products. Marketing based on GDL is carried
out here, and the value is buried in products in process of productions clear. I transmitted it to the customer (e.g., consumers) by
exchange. However, it is a purpose that they use advantage to be provided from products not purposes, and the acquisition of the
product uses the customer. It was SDL made clear by Vargo and Lusch (2004) to have made such a viewpoint clear. In SDL, the value
is formed by the interaction with producers and consumers. Therefore this paper paid off difference in value in development from GDL
to SDL as a shift of “the utility value from exchangeability”. In addition, I easily took up this school because the influence that the Nor-
dic school gave was big by this shift.

Furthermore, I took up the idea that supported past value creation and arranged it as a value wound about a new frame of value
creation. And I arranged each consumers image because it was in the postmodern when the consumers image as the person with
value co-creation ever had been often taken up in the 1980s, and there were consumers image and a part piled up. As for the
difference in consumers image as the person with value co-creation, the participation in value creation process is a deep space the
latter from the consumers image which is postmodern. In addition, companies build the experience environment with consumers, and
the value is generated while I perform a co-creation of experience. Therefore, in allusion to co-creative experiences, I took up past
consumption empiricism at the same time. A company and the growth of consumers are caused while the value is imagined here by
experience called the consumption, and it is repeated. Richer co-creative society and environment are built in future by continuing.
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HRIE, BRZREE LIF7258, Rlid 2 of%k
PELE S, AfERE D72 sl ADEER S
TWwbo [MilifHILRI] &) D, 2ok
PelATH Y, LBIO T AT EZ OHZEAL
& &N 5% (Prahalad and Ramaswamy, 2004) . X —
H—1, BHEEICBITEL L OBBT, Hos
ifEANE (EFH) §20% TIRT 2 0E0H
bEE3ND, HEOMER, MEEEDZDIZH
TSR S B W NTES A FIHEE T 56
F 7z, HREMEAEOFLERY, iRE L —

FICH S OfifE % Bl $ %A%, Z OMiftid 3%t
FHEDLET, YHHEOBRETHER SN SFIH
flifii¢d &% (Gronroos, 2007) o

RIEICILY P72 X912, TEROflifEAEE
TUE, EIFAERE, HEHIZHE L V) ZEH
MeTHh o7z filifliid, 5 - - AITHALE
n, Gz EL CAEEALHEARTRIBEI NS,
FO72, lifiix, IEOWETH HTHEITE S H
VA S N 7zas, AEEIEAN T IR OB EI - H I
HWAHEIWhD, ZLTC, MifExEs, AT
WA BWT, HEEPRAIZERT 2 X1
%Y, WEEIZL LA, ffifHoTHi ek
% (Prahalad and Ramaswamy, 2004), 2 % 1,
iAW ED D & TIE, &3 (EEH)
MMIMEORIES, R (HEZ) HMbEORES
LV RRUIEIL L R b,

ZLT, HEELEELOMBRIIHEMICR S,
AT TIE, HWEE & A3 L o BRAMEEA &8
2L, wEOHEEDMED JTRMiMEA G T8 %
oL, ML OHERSEZERT 5, 20
PRI/ 72012, ¥ vs ¥ BtoB),
¥ vsiiBEE BtoC) OXFIZ—HENS YL
ZVED IR S N D, flifEILAI O T TR, KAk
&7+ =217 bOFSEH, SM oy b, e
YYZT, KEM, WKW, A VAT
y—, BLERN, EEEHEEMEK, ABHZED
b, HLE LT RTCEHEHER L AL TRE
Thb, TORMTIE, SELBEEFTELEVI A
AKX EN LTI R S v, EIUdesE
AMEAEA]RE O HOISHFTET B &\ ) J8 RS, S
LI OBESF DI TH 572D TH % (Prahalad
and Ramaswamy, 2004)c TN 5IZDOWTIE, L
X LSRR S 5 Smith (1776) DR, BHAEAL &
N7AMEIZ ZE DIETED D - 726

Vargo and Lusch (2011) &, [TXTIiZB2B T
HbH] L) FERLLTWE, ZOFRICE, 1
WOMFI LT, RO TH LS L
HEBOXGHH 5D, 2F 0, #FEHEHY (£ LTH
K7 ZBOFREERZ 5L 385, HHHEH
(HERER) Ml % BlES %, oKL (HE
H) BMEZEETLEVWIERTH DL, TLT
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WoHiE, TRTORBFEBIME ZEEARIZFERIZAT
ByoLliz, Ui, OHHE~OY—C R %l
LT, HODHFEEICH L WERZAIEL, dEd
LEWEMHL, WHSHEL, A0 THARNR
BROMAIC L VMEZ AT 5, @QF—E 2D
72O DY — Y 2D THIN S b &5 % 5FM5
LERICBIA2EROFNH, THhb, T020,
B2C (WHRAIZAEPEE D S B R IZ) O Tl
RERLENH XY, WHIX B2 [
HRBIME ] (A2A) OB TR 2 LS
Hbo TD, fiHAEIX, LIRMICHE, B
M, Y= 20D - ATHY, v b
J—rRH—ER - TIVAFLADETIINE R
bh b (Vargo, 2011). 5 %% [9XTB2B] &
FET 2D, EEHEELNLE, BTYFLHOTF
EVIMEHREZELIR LI ELTVED0D
Loy, ZUd, TR R 5%, $XTHMM
EORLEE E WHIRESICEILDDTHDLE VL
X9,

[X3% 2, [X3% 3 1%, Prahalad and Ramaswamy
(2004) 12&o>T, ZhFEFToOMEAEELZ S

EROMEREZEZ R DR

HREI IR AE R LD TH D, TNE
BV CliERIE ORI, EWRAE, €L TH

RATREN TV D, FRICHEROAERE X, Sh
T CORFHETHIICHKEL, BEORFRE
WCEBT A RMETH o722 LD HERTE b,

(3) IRfMfiEN SFIFIMEN
F—EREHIE, -V RAESHTOHEEHE

T 5L ThD, RMWOHREA, BiHew
bYW LY—ERIZHFREE L, (BFD) +—E 2R

UETH G CTORPEM O L 7 5 (Gronroos,

2007)o Y —VUE AEHIZ, -V ASLELZFTE
, A= —TOREMLREEOHST LS
bo TIIIROFMHTHREN TS,

OB EEROAMIE GSHATIfE) 2 5 BE B TR
A g B ERIE  (RIRfE) ~oZ1k

QI |5 & BRI B R~ ZAL

QW% L A (B - —ER) OME
(R OFAMATE) 2 HHE & ORYET
DA N E A~ DAL

@B CTOTEBRBD, HMWFEYE (B 5 vidR
i — E 2 OEAMIGE) DEEPS, BE

e s MEDLEELFT DIFHT HEEFREOY—ERD
(GuED) B EEHRIET D P2 men i
(BIEAL) ELEBEEDBRD Sl SEBREOY—E X% BE - H—ERBEHAYY
= BZ5|EHT H A4 ALT, BERREE
(E) (¥ JottzxnBEN i, ®HeEm, £2B70tX YISAFI—VPREE
™= Ya—FI—VITER DA I R—2 3 V(TEH BEER

HFT - Prahalad and Ramaswamy (2004) #33R p.53,

—Bfek

[ 5% 3

(THERE D T I AHE H

(Bi2) eI S & EEh el HEDLAELT OFLtE HAMEROPDICND DI

X 28 fBA

(BHRAL) HEELCEOEDODS BB EEDDEDEC HAIREBRD) (—V F WD
= flEL LRI NS Ul SRS AR ER S

) HEEEOEDD OBITE REIRBOA( /R—Y3Y ‘Bz hU—T(CRRE
- B (SEH aptsd

HPT - Prahalad and Ramaswamy (2004) #55R p.65, —&Bcd




N—=TT 4V ICBIFBRMEEDEL

B 7 SR R % BRSS L OSR S O S FE~ D 2%
1t

DEDX) B A= —HullBII53FSE R
AL, =4 T4 ¥ 7B AlEEADZEAL
LR LTV 5b, Z USSRt A S A A~
DEALTH B, I F THMH SN TE 7= HflifiE
v RBUL, BUEMIME B O L REW I NAES
b LREIRL TV, ZLC, FIHMlifEIE, B
FAMAE A% DTG E) & @ THAT S Z & 2 EK
T2, AM, VAT A, L, BELY-—¥
ML, WS OB R E XY L HEC
Lo THEFEICHRES 5 &, BEMMMEZEATE
HEWE %5 (Gronroos, 2007) T B IF X —
H—HEFE A CHLD AT fE T1d 2 £, BED
AR (i) BETERT 2MMiETH 5.

4. (EfEHEIBEZDOEEE

Prahalad and Ramaswamy (2004) 2 & - T,
MMl E] | 2R SN CTLURE, ZoEZ Ik s
FEXFLRMTRELCTE 2, $72, Vargo and
Lusch I251F 2 — @O LR HEITB VT, A
EEANIZS FSELLRICBVTAONE, £C
TAHTIE, ML EIC>WT, SDLIZB
WTER SN LAUIEO AL, £ L ClifiiLa)l
O (Z2[) 1IZOoWTY BT 5,

(1) SDL [C8&IF LAl fiE

Vargo and Lusch @\ 9 LA 1%, #BEkaH &
TS DI E LA 9 5 & & Tld o BHEAM
EOPFRITMHREICIH D, Thzxd LITHEINE
BRFHO R T2 HIlr %, 2% Y ILkK,
EEATE AR IZZ < DBERE RO &) BLRT
MOMAFEREZE 2 5 L, TIUIMMERIEDOILY
MATIEZR L, TXTMEELAITH S, F 74t
FE S, I RE OO U R O Y e Bk K e D 1)
TR LA 2 xR b, fERIE, R
BHONMIZ & - T, BRI & W ERD
M EZ&RDz, UL, ZiudscHiifbo iRkt
THY, SDLA/RL TW S LRMifED —ETL
M7\ SDL 2SR MlifiE 1, AHEAEHEREILC
BT, EHEEFEAVLICAET LD TH

bo TDOIHE S, SDLI@ETRAI XN
L2 —CADOHBEE 72 KOV A THIR L
X9 kL7 OK#, 2011),

CNFETIZHBDY FIFT&22L912, SDLIX
THHIHENZE X, REBoOMRE & TRl
L&9 &34, SDLIE, flitgicowTidizE A
Ehi R nAs, i Y3 [ s SE il fE &
ERkL, FNICLDE LD ADPEMZIREIND
RPzpidt LTwabizbbshsd, LaL,
SDL %%, Aifi it & A1l Fi B B CREZ 2S5 - Fr 3
5L, FIHEBERCOMEIEROMEMIITRETH D,
AR IR ATER SNE 2L b H b (FR,
2010)o 7272, T2y Z#H& LT, SDL Tt
HEMEORMEZRbEVWET LI 212, BT
DEEM B IS o

SDL O~ =4 7 14 ¥ ZHfE~DEkIZ, D~ —
rIa4 v 7O EORE G L, OffifEit
AN B A lifE L BEMEE S L2, &3
No, WL, WHEY—CRAZWNESET, @B
BELTH—ECR2#z, YFEFP - AMEE
H—CR-—FF 4 v TEFTRL, TTO
=TT 4 Y TICHEIBT R TH S I EERLTW
%o BB, Ailifilf % sHRAAE T 2 <, FIHllifE &
ThiEmaBEZRNLD, TIITEEE LR,
Z0 LT, RERMERE L W B2 T, fififf
VTHUE AN - IS 5 & ) BLIERY 7 & flf il
WaziRLIo9ELTWwWS, LT, INEFT
D - HEMTOEZ xS e L)L LT
W5 (R, 2010), FAULiEOAIE I, £ —
H—DARIATI DTIE %L, BELOME/ERIC
$0, BEENEHDENLTH S,

(2) fHfEHEIDIZ

APs LD =7 T4 v V% BBRLEI T2
&, AT = RNV EF—%REEL, MiEILEld 572
DI, R - EHW - BRERY T, ML Lo
HIERE & 134 B 28 L WHERIIERE T, i
ERELTOY—F7 T4 ¥ T OHRELl VLT L
Bhho TDIOMFEL, HEEMEE SHEDAT —
7RV —I\Z, RFEAME A OO MR R
FI—=2 L LTHMLRTNIE RS RV £ v b
T — 7l A0k, ERE IT) otk
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WL BHEBEDLOTHI, TLT, BHEMOHE
1OWIRE LT (LR @ 1Tl <) A%
B3 % (Drucker, 1993; Achrol and Kotler, 1999
; Lusch et al., 2007), 72, ITH~—4 754 7
WCHEET L2013, ORI HIPAIZ )L AS 2
HEMARED, TV L—FRA VT —F Y P T
ERIAHEER T 5, QBENELVT - F—¥
AP AT 5, OFFM Ty Ea—5 128
DAFNTAY— MI% D, DEIHXAETI,
BR LR, SEOWBIIITENA, X0 HIZ)A <
T HrI 2 —FDLETHNENS, LY
ARk (¥ A7 LiEH) 2T 2BEMANTE
TIFeNnsZ B L Tw5b (Lusch and Web-
ster, 2011),

A—FH—F, W - RAEEMTLET
fiifEIR RS 50 —75, BENFHT S I & THIL
L2 F A, A —F =5 F e FHB IR
L, ROBE - — 1 ABF TR 12>
BB A— 71— ERHE I OSSR & ) A
i, BIMA T Tu—F2%, HERLAI0 R Tt
WEHE D, TORE, BENEIE LT 3
DSHLY AR, BEIIEPT ZEPEELE D, 72
E2IE, =F— 4 I R=V 3 VIfED) —F
I—H—iER, F—T v A I R—=T 3 V%R
ZEIL DS, HAMLAOFEF AL 24T
EDVHBEENDL I ENBEE 2D NI
2011), LT, TOLI) RNz —ERET %
22T, RELCHZONE 08 LTHESET
LI ENEETH D,

filifE LA 2 W BE & 3 B E L kL OBRT
13, SRR AR 722 T %S, % EE (dialogue),
FIH (access), V) A 7 Ffi (risk assessment),
#EWPE (transparency) O 37 B %@ L 723LA]
W H T 2 LES R I NS HE6E, ek
HORAEIZT TR, BELWEEIEMHE
PR L, THE A DA SR TH S OffifE iz
RS 585 &b, A SHHENORNE,
HEHIEGZIEL2VRY ML % T
W] EVIEZHIIHTLELDOTH L, BEI
Lo T, HEBORNTAZT TR, FHE
BRCEHT 5 &, HEREIMIKRT %, HEED

iGN MmT % &, BE - = ADBIEY
A7 5% DIEWE RO D720, 1) A7 FFfiO
EEWNEFE Do 7272, VAIZE, HEED
BB KREL 2D, HHROEIME, 3 LMY
FHOMIZEEHEEZELS LTAR LD TH S, —
Ji, LRI E D Fi 7 A & AT & Ak
DELHFAETHI LI HEIMIT 2T UER S %
Vo ZIUSILAIARZE LI E oM B O E 2 A
RIS H720OThb, T7, HEBLRHKELD
B TORIRMREZRD 5, T &1L, JLAIREER
DT B85, 5 ANAVHIE % T34, filifEdLa] s
TN %Y Td 5 (Prahalad and Ramaswamy,
2004) 2F Y, @ (X—F—) L LTI,
NF TOMMEIZEDS N TIHE LTV b 25, &#E
SHPHELR Z EPOHIBDELTH o720 Th
3, R (HEH) I2onwThnziszhrd ik
Vo LA L, SHTRISWERRIZELZ &8
T&ERV,

SHICHBRABGDZEZBES R ITE% 550,
fESERIF & v ) HBEEBIE, KA MEY V4
BEBEEPML TS E SN, WiH L LHES
MM E A\ AR CRMICS L, WHEEICLS
Wi - = AOFH - BERCiMEEIE S b,
Z 11k Humphreys and Grayson (2008) &, Vargo
and Lusch (2004) A3FE$ 2 flifEi 1815 & K A
FEY VIHBEZOEBIZOVTIRM LTS, #
WETA 774 74 EEBRRETIE, Raf i
VEAMNRTHDZLEZBFALTNDLIENHD
bbb —J, HESTIERWD, MifEdLEH o
HBE DG EGRERZ ) L LT, i
ESLAIZ DR MEY VREEED, By —
Y ZADOFH - #EECCAlifE A ARSI %, 72
72, EAIERENO G T, KA MEY V%
HEZIH T VWIS TRV, KA MES
e, HERPHAOHEEBEL S ERHNETH
D, HEZAOWRZTIZIHRVERT RV (54,
2011)0 SOXHICHEZ B L, MlifELAI#H & RA
MEY UHBHIEIELRD, EHMLTW2E513%
WEWZ LML L, lifEfdkalEs LTo
HEEBDOTTH, RANEY VHEH LD LliHE
Rl BBENOBEIRNE VR D259,

-
—
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(3) smMEBRHRDZEIL

Lusch and Webster (2011) Ti%, SDL# %9
L2 A LTz 2N 5 EANE R LAl To
XR—=T T4 TOREANS, 300 R I
R=FTTA VTR LI, 2FD, ¥—F T4
¥ 7%, ORHARE & MEO N, @Bg&ER &
fifEIRZE, @% v b7 — 27 HEEN TOMEILE %
FTAHAAT =7 RNV —%maThHEE, LTk
LEDOEWHEZRBL TS, LT, 2y bT—2
SN2 BENOTRTORFERME L SDL ©
—HEREL TS, ZORy bT—7{bE N7
DS, BIMAICTLY, MifELElc8f /W%
el Rz 2Lk b (Vargo, 2011), XK 4
NoHbad XIS, SESNFRRIB VTR
EAED S L R D HEMOBIRIIES T, Wk
DOHFIFI RV TNUIFRRITBVWTER S NS
boOVZALL, FHBELZEIL TV Z EER
LTw2, L72A%o T, BEISLTYH—E A -
IIAVAT AR T ASIMEAKRL LT 52

GD
BT 52— 7« VI DE(LT BEw

EVETH B,

C DR RAFFE O & 7 RGBS, T
NTHEW, BHEWRBIMED, LRI HEED
TEIZ & 5 2 &It SN Tnwb, £LC, H
HOBFHEGR —ERIREICLY, EHSAHR
MONZBIMlifEZ AT 5. 20, D
2D WG AR B S 5 AN e A 1
DILHEE I L - T, = TEZBHIREIZSE
LNDD, HEHLHBER L VO RED2BMNED
THIX, AABWTHY, BBEHIRT L &%
% (Vargo and Lusch, 2011 a; Vargo et al., 2008;
Heiko et al., 2012) o

5. HENRSREHBEERR

1990 X DD ) 2D~ —7 T 4 ¥ FHZEIC
BWTIE, HERERBRD 5 VIZHERE .o
Weo 72 DBREND LI hoTE, ThIC
HE) U CHRAIRRER L W) BESBIN TR,

B ARE L MEMI B2 BEESOEMERR B3 : AT —IRILY—Z—KEL,

ELTOR—=TT4T

ELTOR=5TT4VT

fEHRIE LTCDON =TT 12T

ffifERE AEHOMIEZRAET 2  EENMERRZT S BEEBEREAT—URILT—hilE
HElITD
fffEDFTEHE R ifihiE EzE N E] Xk (VRF L) flifE
ELIRA 557 HE *v D=2
ELES PEEZDEE BEEmE BEERAT—IRILT—
BEANITEE FlamAlL AF—=IRILI—DE TRTCDRAT—IRILI—ICEDTD
=i
B RE Flzk bta=rilian FyvyaTO—
=74V IDEE SHERLE BEEmE BEERAT—IRILT—~DEL
F0EE
I=v BR BREmET—% B (sensing)
BEHDEERR =i baxiin =
FhREHE(L EHE IS
ZE (REBA?) EX6 5
stE HllfED AR DHER
LBHE b= BISHIs R
Eill=s i R=TF40Y
7 R COEE
SEEE
AR fnzehk RA4oO070EvYy
H 1L DEHTDE BHITSA BFH VIhOTT7
#iE aAvEa—% A=y k
B ARD—=23IIRIAVE BFSA 6
SIF OJRF4UR
FlE

HFT - Lusch and Webster (2011) p.130, —&Be&
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HERBRICDERIND LI TER, &
ZCHAREEBIC DO W Tl 71k, THEREGE O
WABZIY EFTwE 0,
(1) HERER

filifiE2s, % OILAREE L OfE > E 2k L
Twblwbihb, 28 z21E, FHEEI LIS
ST, WARERICX D IUET 5720, flifio ik
B, B - - AT RV E Shb, flifli,
HEPTHER L RPRE LR E, RT3 5
WRTHEEEIND, 2F ), FH LA TIE,
HEHREREOHD Y GVAMlifEAEDW & LT
BEBEICR D, ZDODIHEROIF DL &0
T, ETETBVTHMELHEEDOBRIAENL S
N5z, WHOHTIL, TXTHEAEDOS L
7% (Prahalad and Ramaswamy, 2004) . Z Ui
INFETIY EWFCTEZL )T, filifEid A pE B s
DHRTHDAFNLDTIZ AL, BGEHOHE
RHEEBICBW TR IN 2L & —HT 5,

PERDFEGFEFIE, RELHBEEICI 2 -
F—CZXOWENIELEZ LT, WHIOBITBIT5
M SEDOMEMER 2 HEFHMOPLE E 52 TE 7,
LoaL, £AIZH0LETHEZHIE, BELH
BHEOH R, TTMEOLNE & A, W
DA ERMT 5L D TDH S (Prahalad and
Ramaswamy, 2004) o

ZLC, EAIAL, THEHEEDESTD
D, YFHHEEEL, SEIRMTLEY - F—E
ADENDEEINT 5 LV ) FZTTHOALEICE
Tho L7205 T, FrLWIlHEANEZ- T, &
FOEHHTIL, BEEBREE & LA Z S 572

OITHE LAY b =2 28T 5, LA L
FEROILARER OB E TIIEHATE RV, D
F0, LT FALATE, HEFEOHES
K] BBV [BFERPT—YAZWET LY &
WO Bl ZIETA X H12:8% (Prahalad and
Ramaswamy, 2004), Z OHiGBIOZEILIEX, Zh
FTRWERZET 2 HHLEBA~OkE, 25121
KEBERZRT LD TH L, TR 2 ilifE
ROy (=2, HELMROWmEGT 2 (2
H) L LComB#EleZrs, Hb5VIEIN60
BN - B2 NT 5L w5056 T
5o
(2) HERRR

Rathmell (1974) 1%, ¥ —E2ADBRIZLD,
VA BRI L2, S HITH
2, ZTEHWICATEET, - ADEERMT
WREB 2 EHAEH) LML TS
(Gronroos, 2007) o

W82 BT 5 BEZE 13, 1980 4F 12 ACR
(Advances in Consumer Research) {28 #% X 1 72
Holbrook {2 X 2 i #REBGwmICZ DHiFENH 5 &
EN b, %L T, Holbrook & Harschman 1%, =
WIHEEZNRE LIHEHARICERL, BEH2S
HENORNOERICHERZEH L 7
Holbrook (1980) 1%, ZEfN{H#, 2%, A7«
T eIV —=TA AN, EMICHETIHEERD
FRAIY, RIS, ATEIRBUSICEY T A IFSE 0 I %
P % fg i L 7o E B, A 4 7% Haward and
Sheth (1969) DHBATHE TV TIE, HEFOD
BN - ZOMEIZ, BEH L) EFUTH) &

HEAFRERNDIEIT
ERDBE| HEIRRER
AHPbAVDEH EEMEDOEE ;ﬁ)ggﬁ%é‘]ﬁ%ﬁ%iﬁ UTcflifEDHAl, #E(HiE
hhbbELDHID NU1—F 1 —UFKIFT—EDH LWDTH, £CTH, RIETEE
BESEBEDBR BG5S [hiEE WL DBDHAMRERICERE L TIERREE]
- BE, Y—EX, #E, BRINTA—TUR, | ZHOFvRIL, BRU, BEIFACKDHANRR
&}RH%@%EE# oA et . —
EBEFIEDZE S BRERIRL, MRICHUTENRBRZDIEST
P PN : BN, % - HBEEDESSDEFETRZI—R
TELEEBEONDDDEA | ZI35, £EHFEE, 151 (one to one) 53 131 520 155
REDER HREH TOEREEROE THEECRERODPD & D PHEIRERDE

HPT - Prahalad and Ramaswamy (2004) #7&R pp.108, —88ck
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Sh, HEZOHESLERI, TR0 BN
TR, B - F—EXOHEPHNTHSZ
EERIEM L, LT, SITIRMNEBEELRE LB
ST 50054 L s (FIH, 2002).

Schmitt and Simonson (1997) T, F&%
L72&EMN k8% 5 2 5 [aesthetics (KM
HRELTOIBRFERL) | L7z, 2L
T, Wik AN LN 2 ' T 4 T4
¥y T3, aesthethics (2 X 0 E &N 5 EERY
BTN 52T, ¥ 77 Y FomBN%
VL, R LOMEZMILT A2 L2 TR
(A, 2011). 7z, Pine and Gilmore (1999)
1, REROFIEE LTIE EF NV ERE L7, 4E
13, OB #EER (entertainment), @ H M #%
% (educational), 33 Iy #% B% (esthetic), @
H W% (eacapist) TH b, TN b DOFERILMA
ELTD [RA - ARSI A¥—Tarv]id, <
ZALIC L LI A MEE I AT L =2 a VR
F W&, HENLELRZT, 22 L2
g e L7z (FH, 2002),

Schmitt (1999) &, ~—%4 54 ¥ 7 TI3HE
I0d, BREIEREINL I kol bl
7/~ L 72 (Pine and Gilmore, 1999), % ® 72 % I
Schmitt 1%, F.< 206 [FEEAME] (ZHFHL, £
DERMEIRGEH O 72D DR A TR Lize €L T
Schmitt &, H K 2 BEEBRMEZZ 1 Tk <,
TR, A, fTEIY, BRNARboZzUAEL
72 5 O ORBAMAE FI IR L7z Ehid, @
FEAEZELCTHROND [IEEREBME], @
FHOWNMNID BEEICHRRT LI L TEZINS
[ FEAOMfE ], (RN Re ] REF i T % O Ak
WHRRT 5 [REWREME], ©74 754
VOB EICBE L, ARORKNITEIOZ(b
THBE SN D [TEIIREERAMfE], ©HPER
G EME T AT AL OBBRTEEINS [H
RIGREERME | TH B, X LIS CHEE
& 77 v N DIEENZEREEONH A (75
v FREBAMED T A Y L EEA v —T =24 A
ORESE) IRRE SR (FA, 201D, 209 %
C Schmitt 1, HEEZOWEMBERZHEE & L7258
LOWEEATENRET VABH L, B

C MO IMEEAAFET 5 & Lz LA L,
HEEOE M BREZEHNE LS, #IR
TEIE 2, EEARRE T2 81E, HEOH
BHOWHBIEEZBETIIA oSNNS (R,
2002) o

ZDXHIT—r T 1 v IR HATET
Zeld, HEAO—ROWEE (B 720 TiE%l,
R R R A % B A TR RN & e xd 4 & 4k
KLz Wz b, 7272, =574 7B D
WERL <=7 T4 v TUNOGFICBT S [#EER
SHT] OMEIZOWTIE, SHILITL Tnd
B IUER B,

6. BIUVICHAT

AFTIE, £ 1950 A0 ST & 7 o 7oL
mEROICEBRET A Y =T 4 7 (4Ps) I8
B Al O A AR E A2 BMEIC Lz, &2 T
GDLIZH,D Wiz~ =74 v 7Mbb, flifl
FAEEBRICBYT, #BICHOATNLELOT
HY, TNELZMIZELY, REER (2L 23H
BY) WUEETHLDTHo72. LarL, LLE»
LLEMINTVD X912, HFIZEG O
HTiEk <, B oMo s Eisz M - i
BT ENHNTH D, 20X iz Wik
2 L72®7%, Vargo and Lusch (2004) 12 X % SDL
TdH o7 SDLTIL, flifEIXAEES L HEHE
(HBVIEREY FEHWTF) LoMEEHIZKLY,
R InsrbDTHAH, Z®D GDL S SDLND
BB BT BAMEDOAMEL [ 23N 2> S F I
fli] ~OBITE LTEM L, 72, ZOBITT
&, VT4 Y 2 EROG 2 TEENPRKE VD,
Z DEEPRIZDO W TR D LT 72,
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