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M Abstract

This paper explores the impact of aggressive product introductions on firm per-
formance and a highly effective type of product introduction in today’s market.
The results of empirical analysis using product introduction data of Japanese soft
drink industry indicate that a firm’s aggressive product introductions increase its
market share, and it is important to continue to introduce an offensive and initia-
tive product in today’'s market.
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5 v FRfliksr & Vo e R BRITICL > THH
SR ASTINI T ETH B 9 L2RIKITIC
Lo THHL 72 MEAITEI O I3 & 3R
BOMBRIEEZ ST LI EICE T, BELTE
AT REWEERAATEHO Y 4 FICHT 5 X0 EHh
BRBDBEENLETHS ),

F72, MRDANOR—rT 4 T Iy T AR
WO o7z 1T, FEMI 2B PATE) & RERRD
BIFRIE % T3 2 HUD R b BURZE VIR & S
BETHAH . MEHEDOREDREFETH DB
G ¥4 F 37 AFRICBNTIE, BHTEHE~—
TTAYTDLPTHEL, ENENIIDOVTH
LA EAT) LI —FT T4 Y T RBET
OWYMAIZIZEA LT TRV, ZOH
R, BIZE Migsse, 7uE—a Vg,
WGBS &V o 7RI FER L NV OBEFIZBWT
D, BRI R BSITEI O AT 255 A
F 37 AWGEDARFNIK D LoD oz, R
WIEDOWIIERRED % (RSN TV D, £ L72hf
JEREICIND M LD HBERTHLLEEZOLN
%o

(FiHEE) ARG, HEHORFEBRERFLOMEEZ X—Z L LT
Do REFBERAICIZ, BT d 5 BEIERBOR 0 /N S
FAEZIILD, FKFORETREHETICL L OBEELRY)
SxWol. 2, BRASHE LREFO®BEICIE, KFk
A2 5 57— & ORFFEM IO W ThE A R % X > T
ez, EHIT, 2HOEAL 7 ) =5 b EELRDY
SEWole ST LTLI ) DEHZRLZV,
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ar (2018), HiEw (2020) 2B %,
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T4 v RS AEHESEOZ L,
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By 272k oTC, FoaEoESHN (Pt -
BO) PP ENDEELAZLETN (BIAIE, S
RERIEEIEE 7V (8171, 1984)) A —fMTH 505, 8
G54 F 37 AMIRICBWTIE, S/, fTEok
MAFHEE P EAHENC L > T, ZoaEDES

ODITHPEH S NEHERLH T T —OHHNY =7
ZHW 5 %85% v (e.g., Chen and Miller, 1994; Mar-
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