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Tendency of competitive response and its promoting factors
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M Abstract

This paper explores firms competitive response decision making in product
competition, focusing on two types of responses motivated by the perception of
threat and opportunity. The results of empirical analysis using new product data
of the soft drink industry indicate that the frequency of adoption of each response
is biased by the interaction effects of situations where threating or opportunity is-
sues are prioritized.
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5. g A AZE DB 0.07 0.05 -0.08 0.00 1.00
6. DK ER 0.01 -0.01 -0.06 -0.13 -0.03 1.00
7. hT T —DOEEF -0.17 0.03 -0.08 0.14 -0.05 0.50 1.00
8. T IV —DOHEEE 0.20 -0.23 0.13 -0.05 -0.17 0.05 -0.07 1.00
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RE4 HERER HHPEH :

Risn s 47 [1:BHER, 0: BEH])

A% EFIV1 EFN2 MR | SR AR
X ¢ SO ZE OBy 0.43 2.89 1(a) : + NI
X : RISRZEOMNE 5 4 7 (BTl oF25EE) 0.03 -0.01 1(b) : + ANILFE
Xs @ JUSARZE D E AT DB 0.60* 1.60* 1(c) : + XH
X @ FB ST A SE OB 0.11 0.13 1(d) = + AR
X o R % 4.58* 2.86 1(e) © — AR
Xs: A7 3 —DOEER —1.92%* —2.05%*
X A7 3 —OHE 0.02%* 0.02**
6 % %G 28.32%* 2(a) : + B&L
X x X -0.27 2(b) : + KR
X X X5 —-30.12* 2(c) @ — T
X X X5 3.44* 3(3) Lt ZHF
X X X, 0.56** 3(b) : + K
X X X5 -10.89* 3(c) : — EZ
LIS 1.21 1.40
T L XVD T v 7 LAY R D55k 0.44 0.42
KIS L XNV D T > 5 WY D5k 0.63 0.61
Wald X2 25.30%* 46.88**
JLEEI —754.97 -739.33

Tholze b, TEFNV 11X, XAEFHEZ ST
BWETFI, EFN2EIKHEMEMEE ELET NV
Thbo RAMHEE IR 2 EHITE L T,
HANh ML L2 F— 7 B2 L7,

MEFVIZBIT LT LANVE X UG EL
NVDF v FRYROFHOKE S, KA
BWTHBEOD 2 BIHEISILT 22 D TE
HINVFLN)V - aI AT 4y 7 HRETINEfHM
AT 5 EDRENRTHoZERRBLTWD,
FERE, WEOT VAT 4 v ZERETFTIVET VT
LW - BV AT A4y ZRGET VR L 728
JEHMEDRERIE, <V FLNL -0y X514y
7 IRETFTNOFBETFT N E L TOBEEEIE N
TERRBLTW (EFNV1:y2=161.32, p<
0.01, EFIV 2y 2=145.05, p<0.01)

BN O ERRORGHIICE LT, K 1(c) D
FIBASHEDOENT ORI, B AEOLERM DK
& BBt O G &R A, 5% K
ETHBERIEOREEZRITL TV, Lcho
T, Wit 1(0)id, T ENERELELTHA
I o A, IEH 1(a) D FISESEDFES AL, K

**13 1%, *1& 5% KETHE,

1(b) D SISOl & 4 7 (BRI DL,
PG 1(d) OFF B GEASFEOBBL, B X O 1
(e) DO ERI, KIS BURR O K
X0 HPER O RS &R 2 @IS, AR
BERIFLTOW R0 LA T, Kl
(@), 1(b), 1(d), BE1(e)id, XHFEshiho
ERBRLELTHA I,

WIZ, FERNOZHRROHIEICEHL T, &
MrofEFi, K 2 BB L OMGEE 3 B 2 Bk
FTHERERL Tz, BRI, KF 2 (b)
D RS AZE O 54 HAL < B B R A A3 o
B OARLHRRPIFAEETH - 7288, Zhlst
DR HINFIZDOWTIE, RISEEDOBLER O KIS
L0 HPERI O RS & R 2 @S, TG
ILENTF 50D 1% 7213 5% KETHE L
BERITL TV,

5.3 E%&

9, Ko 72 5 DOUEKN D TR
HIWHE IR D IR SN olze Tb
b, INLOEKNOKERGE, HMTIIEED K

Tendency of competitive response and its promoting factors 31



B AT AN TYx—F Vol 10 No.2

MBI & A4 L e W RERE DS RIE S 7z, BIAMY
12, RSO OBFICE L TlE, Buls
21E, Bt o OSAMRME S 3 <, s
21E, WO FBRAMRE S NPT nEn) 2k
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FRNRACE T B WS TR, R E AR
BT AR BRI R R s iz, ) L7z
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LTWHRTRE o720 0D, REMZ:IEHR
WERET O THEN 2 BEIERITE ) LA
LBEDRERZEZ DL, BULKERLESVED
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AR D AL, HEO S % BT 285 B g
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6 | BbyIC
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Kiild, W< OPORAEZIWZTVWE, FT,
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