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B Abstract

In recent years, the rise of OTAs (Online Travel Agents) has diversified sales
channels, and consumer behavior has also changed. In this situation, it is important
for hotels to establish and operate sales strategies while appropriately communi-
cating with customers, but at present, it seems that they have not taken enough.
Therefore, in this paper, we clarify the actual conditions of communication be-
tween the hotel and the customers based on interview surveys and discuss the re-
quirements that the hotel should consider.
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