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M Abstract

This research report aims at exploring the actual situation of electronic com-
merce which is rapidly developing in China in recent years. Our research project
was conducted from 13th to 16th September 2017, mainly by visiting and interview-
ing Chinese facilities and enterprises that are related to e-commerce. In the sur-
vey, we selected Suning and Alibaba as prime targets, and clarified the process of
relations of offline and online, Alibaba cooperative development, and OOH adver-

tising in China.
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