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B Abstract

Realistic functions can be exhibited only if the public-private partnership com-
munity in each Nagano area is appropriately small. In addition, the existence of a
leader with influence over the administration and industry to the local community
is desirable. If the human resources retain the traditional reputation of the commu-
nity, it is possible to set up a place where people who bring about innovative
change from outside the region can be accepted and made active.
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