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M Abstract

This paper examines the relationship between corporate reputation
and financial performance in Japan. The author undertake three empiri-
cal analyses: the confirmatory factor analysis, the t-test and the Wil-
coxon rank sum test. This study reveals that the difference between fi-
nancial performance of firms with a good reputation and financial per-
formance of firms with a bad reputation is statistically significant. Re-
sults indicate that firms with a good reputation are superior financial
performance than firms with a bad reputation in Japan.
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